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How A Freelance Copywriter Can Make Your Life Easier 
 
Good writing in today's business world is a valuable commodity that isn't always 
recognized as such by those who need it the most.  Many business owners and their 
staffs feel they can get by with little or no professional writing.  Common sentiments 
include: “I can do it myself” . . . “Why should I hire someone just to write?” . . . “It's too 
expensive to bring in a freelancer” . . . “Good writing isn't that important – why waste our 
time?” 

 

What people don't realize is that good writing is an investment that can significantly 
affect their bottom line.  A simple sales letter can introduce a business to potential new 
customers.  A brochure can provide information about a product or service to members 
of the community.  An effective training course can teach employees new skills or 
reinforce existing ones.  A well-written corporate profile, newsletter or web site can 
project a positive image to potential customers and employees alike.  Good writing can 
help businesses compete more effectively and establish a presence in the marketplace, 
and a freelance copywriter can you help reach your goals. 

 

Not all business owners value good writing, however, and, in turn, don’t realize what a 
freelance copywriter can offer.  Let’s review the common reasons business owners don’t 
value professional writing versus the advantages of using a freelance copywriter. 
 

Why Some Business Owners Don't See Value In Hiring a Freelance 
Copywriter 
 

• “I Can Do It Myself”:  Some business owners are used to spreading themselves 
thin, and often fail to see the need to bring in professional help.  Even if they 
have good writing skills, they may not have the time or energy to devote to 
necessary writing tasks.  By hiring a freelance copywriter, business owners free 
themselves up to focus on what they do best. 

 

• Budgetary Concerns:  Although certainly an important concern in businesses of 
all sizes, money spent on professional writing is money well spent.  If the funds 
aren't there, that's one thing, but often decision makers simply feel good writing 
isn't worth the cost.  What they don't understand is good writing is an investment, 
not an expense, and it can affect their bottom line.  With professionally written 
materials – whether it be a brochure, web site, newsletter, or training course – a 
company can present a more professional image and compete more effectively. 

 

• Failure to Recognize the Problem:  Some business owners go blissfully along, 
not realizing conditions are changing.  By not acknowledging new competition, 
obsolete technology, outdated materials, or a changing marketplace, businesses 
can lose their footing quickly.  By hiring a freelance writer to communicate their 
unique benefits, they can tackle these issues and survive. 

 

• Maintaining The Status Quo:  Whether it be stubbornness or just a desire to 
stay the course, many business owners don't want to rock the boat.  What they 
don't realize is that methods that worked yesterday might not work tomorrow.  It's 
important to stay proactive and ahead of the curve to remain competitive. 
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• Unappreciative of Good Writing:  If a company has gotten by with either poorly 
written or no  marketing materials at all, they often don't see the value in good 
writing.  If the tendency is to accept what they have or feel they can get along 
with nothing, they're risking their bottom line.  Often, it takes strong writing 
samples compared against what they have to convince them to invest in good 
writing. 

 

• “I Don’t Know Where To Find a Good Writer”:  For those who understand the 
value and have a need for good writing, they often don't know where to find a 
good writer.  A good place to start is with professional organizations, such as a 
chamber of commerce or other local business groups.  Frequently, fellow 
members will have copywriter referrals, and, in many cases, writers will already 
be part of the membership.  It is also good to check with peers and fellow 
employees in other departments as they, too, may have used someone in the 
past.  Finally, good copywriters stay in front of potential clients via email, regular 
mail and networking efforts.  Keep an eye out for them!  They will typically have a 
web site with writing samples and other pertinent information, so the prospective 
client can learn more about their background. 

 

 
Freelance Copywriter Benefits 
 

• Professional Writing Skills:  Rather than going without or trying to do it on their 
own, businesses need to recognize good writing makes a difference . . . and so 
does a good writer!  Someone with a solid portfolio or experience in a specific 
industry can be a valuable staffing addition on an ongoing or occasional basis. 

 

• Relevant Experience:  Many freelance copywriters specialize in particular 
industries or fields (such as health care, financial services, marketing, or 
training), which can be an ideal fit for the hiring company.  By bringing in 
someone already familiar with the subject matter and vernacular, the entire 
process will go more smoothly.  Conversely, some copywriters have expertise 
with certain types of projects, whether it be web copy, newsletters, trade articles, 
or training courses.  Again, by matching your needs with a copywriter's particular 
expertise, you can really streamline the process. 

 

• Consulting Skills:  Good copywriters are also valued consultants.  With varied 
professional backgrounds, they can help define your goals and recommend 
appropriate projects.   

 

• Reduced Costs:  By hiring a freelance copywriter, businesses can get the 
project-specific help they need when they need it.  Furthermore, they don't have 
to worry about sick pay, vacation pay, salary, or other benefits. 

 

• Project Recommendations:  Good copywriters see beyond the project at hand.  
By taking a broad overview of a client's goals and needs, the copywriter will often 
recommend other projects that logically follow.  For example, if the first project is 
a brochure, why not add a web site with the same kind of information? 
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• Professionalism:  Copywriters are business professionals.  They take their jobs 
seriously and strive to maintain a professional image at all times.  Furthermore, 
they pride themselves on being reliable, respectful, and dedicated to their craft.  
This is reflected in their web sites, project estimates, correspondence, and how 
they work with their clients. 

 

• Web Site with Writing Samples:  If prospective clients are interested in 
reviewing a copywriter's writing style or specific project samples, he or she will 
typically refer you to their web site.  With this and other valuable information 
available online, it makes it easier to decide whether the writer matches your 
needs. 

 

• Professional Contacts:  An established copywriter can provide turnkey solutions 
for all your project needs.  He or she can refer you to a graphic designer or 
printer, or even bring in these fellow professionals to work on the current project.  
Often, all parties have worked together before, ensuring the entire process will go 
smoothly.  By providing a full service creative solution, it will make your life easier 
and you can focus on what you do best! 

 
 
 
 
 
 
 
 
 
 
 
This report is an excerpt from “Writing Matters – How A Freelance Copywriter Can Make 
Your Life Easier,” an e-book compilation of the Writing Matters monthly ezine.  
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